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“Stories are a communal currency of humanity.”

- Tahir Shah, in Arabian Nights

Storvytelling

Most of the stories we have to tell about BCM’s mission are intertwined with the efforts and
contributions of our various partners. We can’t wait to weave a few tales together that highlight
the transformative power of time spent outdoors, in community.

BCM Philosophy Storytelling Menu

We love a good story, especially when it is
told around a campfire with friends! We
also like being able to share some
highlights and reflections from our work
outdoors with young people with the

broader world, so long as it meets some of 1. SOCIAL MEDIA POST
our foundational values:

If you're interested in sharing some of your
experiences outdoors with Big City Mountaineers,
here are a few options to pick from. We can
accommodate any of these, given enough notice:

Option to takeover BCM social account, tag

BCM, or invite BCM as a collaborator. 150
1.Stories reflect the innate strength,

characters or less.

resilience and joy of youth.

2.Storytelling builds relationships. 2. NEWSLETTER SPOTLIGHT

3.Consent is key. BCM is transparent Mid-length storytelling venue, shared directly
about storytelling intentions and all with BCM national audience via email. Up to
participants have the opportunity to 300 words.
opt in or out of sharing. 3. BCM BLOG POST

4.Stories feature 3 key ideas: support for
youth, power of the outdoors, and need
for equity.

Share a more in-depth version of your story
here. Up to 2000 words, with option to
include external links.

Contact the BCM team for more guidance related to storytelling, or to schedule a
space for you to share your experience with the broader BCM community. N
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