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Inside this issue  

Our Mission 
The mission of Big City Mountaineers, a 501 (c)(3) non-profit, is to provide urban teenage youth in 
need of positive adult mentoring with challenging and safe wilderness experiences led by qualified 
adult volunteer guides.  
 
Program Goals 
BCM provides a volunteer outdoor team mentoring experience for under-resourced teens that 
positively impacts their beliefs with regard to age/ethnic diversity, self-esteem, environmental 
awareness, and interpersonal relationships. As a result of the exposure and relationships formed 
with adult volunteer role models, these teens become better equipped to make critical career, 
educational and healthy lifestyle decisions.   



                                     From our President—Jonathan Dorn 
 
 

From our Executive Director—Mark Godley 
I can admit it now.  With BCM’s 2005 results officially behind us, I can shout to the world 
the secret I’ve been carrying around for the past year – I didn’t think our organization could 
top 2004.  As you might recall, I called it ‘the best of times,’ and that wasn’t an 
overstatement.   
 
2004 was clearly a year for the record books.  We had grown our program by more than 
50% in a single year.  We had evaluated our program’s impact quantitatively and the results 
were both impressive and promising.  We finished the year financially within budget for the 
first time in 3 years.  We had started a benefit climb series that looked to have lots of 
potential for growth and could evolve into a lucrative fundraising mechanism for our 
organization.  As I wrote last year’s note, I had a knot in my stomach because it all just felt 

too good.  Even as I was glowingly reflecting on the year that had just finished, part of me felt we might have just 
crested a summit and 2005 would be downhill. 
 
I am elated to report that 2004 was not a peak, but a false summit.  Having reached in 2004 what I secretly felt might 
be the high point of BCM’s climb, I can now tell you that our organization has climbed much higher in 2005.  In every 
measurement, 2005 has been an unfathomably good year.  As you will read in this review, our program grew 
bigger.  Our quality became better.  Our program evaluation confirms that our impact is real.  Our finances were solid 
and our benefit climbs amazingly successful.  BCM had not crested a summit in 2004, but had reached a vista with a 
more expansive horizon and a trail that led upward. 
 
There is no looking back to the false summit of 2004.  As we look at what lies ahead, I can tell you with full 
confidence that BCM’s trail is going higher, and the summit is nowhere in sight.  I hope that you will read our yearly 
review, our map charting the way forward, knowing with pride that you are on the trail with us, sharing our load and 
encouraging us upward. 
        With thanks, 
          Mark  

 

                                         A few months from now, Dick Vitale will show up on ESPN telling anyone who will  
        listen how some unsung college hoops team is sailing through the NCAA tournament.  
        "They have the Big M, baby!" he'll shout. "That's M for momentum, the Big Mo, these 
        kids are unstoppable!" Well, Dickie V, we have some news for you: Big City Mountaineers 
        has the Big Mo right now, and we ain't giving it up. 
 
        BCM is coming off of its most successful year ever. The past 12 months have seen a 25% 
        increase in our program, a measurable improvement in program quality, the filming of a 
        documentary, the emergence of Summit for Someone as a powerful marketing vehicle, and 
        other signs of growth too numerous to mention. Most importantly, BCM is heading into 
2006 with a new strategic plan. Developed by the board and staff with input from teens, youth agencies, volunteers, 
and donors, this plan sets out a more tightly focused strategy for growth than we've had before; it concentrates our 
attention on five metro areas we've identified as having the greatest need and opportunity. The plan's goals are ambi-
tious—at least 100% growth in program size over three years, a threefold increase in revenue, and a pilot project to 
test a year-round mentoring model that we think will have a deeper impact on our teens than the summer trip alone. 
 
We enter 2006 counting our blessings for the phenomenal support you've given us--thanks, thanks, thanks--and 
knowing that we'll need a lot more of it to reach our ultimate target of serving 10,000 kids a year. That's a lofty goal, 
but those of us who live and breathe BCM every day see the recent flurry of activity for what it is--the sign of an or-
ganization on the move. As Dickie V would say, "Get on the bus, baby! There's never been a better time to join this 
team!" 
            Jonathan Dorn 
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Program Growth - BCM ran 35 trips this past summer with youth agencies from nine 
different states in a continued effort to expand our program and reach more teens. With 
concentrated growth in Colorado and California, and more emphasis placed on matching 
youth and volunteers from the same geography, the BCM program brought together more 
teens and volunteers than ever before.  
T.E.A.M. Tools- 2005 saw BCM continue to expand 
and improve on the T.E.A.M. curriculum that was 
developed and introduced during 2004. The acronym 
T.E.A.M., standing for Trust, Endure, Achieve, 
Meaning, helps our adult volunteers guide our teens 
during the progression of our 8-day program. This year, 
in addition to revising our Trail Handbook, which 
contains activities specifically tied to the T.E.A.M. 
curriculum, we added a Team Journal. The journal 
provides daily quotes and discussion points to help 
guide our  nightly reflection sessions.  
Training- There were three major improvements in the way BCM trains our youth leaders 
and volunteers this year. The first was the implementation of a face-to-face day of training 
for youth leaders in California and Colorado. The one-day event focused on giving the 
youth organization representatives a better understanding of what to expect on the BCM 
trip by introducing them to some of the gear and skills necessary for managing a successful 
BCM program for their agency. The second step forward was supplementing and revising 
our online orientation library that was created in 2004. In addition to 15 topic-specific self- 
paced training sessions, we created an online skills assessment tool to direct volunteers to 
only the specific sessions where they showed room for improvement.  The third new 
training tool was the addition of an in-person volunteer training in Colorado, which 
focused heavily on team building and conflict resolution and was very well attended by 
both new and returning volunteers.  
Program Evaluation- In 2004 BCM made it a top priority to gather quantitative and 
qualitative feedback from all trip participants to support our historical, anecdotal evidence 
that the BCM experience makes a tangible difference in the lives of teen participants. In an 
attempt to further validate the promising results from our 2004 internally designed survey 
process, BCM adopted during 2005 the “40 Developmental Assets” youth development 
framework designed by the Search Institute in Minneapolis, Minnesota as a tool for the 
comprehensive evaluation of the effects that the BCM experience has on participants. The 
results from this year’s survey process are overwhelmingly positive and encouraging. Read 
more about the results on page 9, or download the complete report from the ‘Program 
Goals’ area under the ‘About’ section of our website.  
Cause Marketing Campaigns- BCM continued our funding diversification in 2005 by 
growing both of our cause marketing campaigns. As you will read more about in other 
areas of this review, the Summit for Someone benefit climbs were a smashing success, 
bringing in over $100,000 to support our traditional programs.  Thanks to the 
manufacturers and retailers who have teamed to create our apparel program, hundreds of 
people have been able to buy technically advanced clothing that promotes our organization 
with all funds helping BCM deliver more programming.      
New Website- In March BCM unveiled a new website. We are very proud of the updated 
look and functionality it offers to all of our constituents. If you have not already taken a 
moment to look at the new site, do so today by visiting www.bigcitymountaineers.org.  
Year Round Program Update- BCM began piloting a model during 2004 in California 
for continuing the meaningful relationships formed between volunteers and youth during 
the summer sessions by offering other one-day activities such as canoeing or rock 
climbing. In 2005 many of our Northern California youth agencies and volunteers took 
advantage of this opportunity at no cost to them.  Our hope now is to dramatically expand 
this pilot and transform one region of the BCM program into a model that we can replicate 
in other program geographies in the future. 

2005 Highlights and Accomplishments 

 
CONTACT INFORMATION                                               
Colorado Address:     
820 Spyderco Way    
Golden, CO  80403   
 
California Address: 
21772 Tanglewood Dr. 
Castro Valley, CA 94546 
 
Phone:    303-271-9200 
Fax:        303-271-9201 
E-Mail:    info@bigcitymountaineers.org 
Website: www.bigcitymountaineers.org 
 
 
BOARD OF DIRECTORS 
President 
Jonathan Dorn — Editor-in-Chief —
Backpacker Magazine 
 
Vice President 
Chris Lennert — VP of Marketing — Left 
Hand Brewery 
 
Vice President, Industry Relations 
Skip Yowell — Co-Founder — JanSport 
 
Secretary 
Michelle Barnes — Vice President of 
Marketing — Outdoor Industry Association 
 
Treasurer 
Bill Stoehr — Retired President — National 
Geographic Maps 
 
Dave Bartholomew — Founder — Ascent 
Advising 
 
Mark Carlstrom — President — Northern 
Mountain Supply 
 
Eric Christopher — Accountant — BKD, LLC 
 
Susan Decker — Regional Director — St. 
Jude Children’s Research Hospital  
 
Michael Hodgson — Co-Publisher — SNEWS 
 
Elise Kern — Former Executive Director — 
Big City Mountaineers 
 
Sean Laughlin — Marketing Manager —
Harley-Davidson Motor Company 
 
Adam Margolin — Managing Partner — 
Structured Finance Solutions, LLC 
 
Lisa Mattis — Director of Scholarship 
Programs — Outward Bound USA 
 
Randy Schilt — VF Outdoor Coalition 
Controller — JanSport & The North Face 
 
Christopher Schwalbach — Alliance Manager 
— Sun Microsystems 
 
Paul Shelowitz — Attorney — Ackerman 
Senterfit 
 
Mac Tillman — Director of Product Marketing 
— Camelbak  
 
STAFF 
Executive Director     Program Director 
Mark Godley                Erin McVoy 
 
Volunteer Manager Cause Marketing  
Erin Sovick                   Manager 
                                     Andrea Nance 
          
Logistics Manager    Accounting Manager 
Greta Oberschmidt     Doug Cunningham 
 
Intern 
Blaire Fowler 
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A volunteer sports his BCM pride on 

the Avalanche Creek trail 

Denver Kids participants enjoy the clear views 

of Avalanche Lake 

The Colorado I Have a Dream team 

climbing toward Capitol Peak 

The Florida Sheriffs Youth Villa team dining 

outside the BCM tipi in Carbondale, CO 
 Urban Services YMCA girls preparing 

their food supply in Yosemite 

Volunteers demonstrate their BCM 

camaraderie on an L.A. Bridges trip in 

Yosemite 

Teens from PACE Center for Girls prepare 

to hit the trail in Colorado 

The Colorado Youth at Risk team 

sporting their stylish bandanas 

Trail Tales 

A City Year teen celebrates the team’s 

arrival back at the trailhead in Maine 
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Gender of teens # % 

Female  79 52 

Male  73 48 
Total 152   

Ethnicity of teens # % 

African American 61 40 

Hispanic/Latino(a) 57 38 

Caucasian 22 14 

Asian/Pacific Islander 5 3 

Other/Mixed 7 5 

Total trips  35 

Season Stats  

Adult volunteers  156 

2005 was an extremely successful year for BCM. We met our goals from 
the previous year and initiated an important multi-year, strategic 
planning process with our Board of Directors and staff. The outcomes of 
the strategic plan are directly related to the goals for 2006 that are 
outlined below. 
 
Program Growth - BCM is excited to announce a goal of 20% growth 
annually of the 8-day program for the next three years, double BCM’s 
historical annual growth goal. In order to grow at this pace without 
potentially jeopardizing the quality of the BCM experience, an effort 
will be made to focus this growth in the locations identified in the 
strategic plan (California, Colorado, Washington and New York/New 
England) while supporting the remainder of our program geographies 
nationally.   In addition, BCM will continue to hone the "regional" 
model whereby all program participants are from the same geographical 
area and using a nearby trail system. 

 
Increased Program Investment & Evaluation - Thanks to the 
encouraging results from the 2004 and 2005 surveys, BCM will continue 
to expand our efforts to measure and collect both qualitative and 
quantitative feedback from program participants. The past two years of 
data collection has resulted in very positive program delivery 
improvements, and ultimately shaping a program that has greater impact 
for our teens.  Specifically, our efforts will focus on the more long-term 
effects and how to best stay connected to the youth we serve. A portion 
of this evaluation will involve a more comprehensive attempt at 
meaningful year-round programming. 

 
Cause Marketing and Foundation Support - In 2005 BCM reached 
beyond private and outdoor industry funding sources with great success. 
In 2006 we will continue to build on the momentum of our cause 
marketing and foundation funders.  Our cause marketing campaigns, 
including our Summit for Someone benefit climbs and Mountain 
Hardwear co-branded apparel, have improved our financial standing 
significantly.  Foundation funders, in addition to providing funding for 
program expansion, have provided critical feedback on organizational 
best practices that have been invaluable to our ability to deliver a more 
comprehensive program. 

2006 Program Goals 
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Interest & Other, 
$1,395 

Branded Apparel, 
$12,559 
Pledge Campaign, 

$17,356 
Total Trip revenues, 

$45,197 

Individual Contributions, 
$48,885 

Foundations,  $57,000 

Corporations, 
$154,596 

SFS Benefit Climbs, 
$162,367 

Teen Program Direct
29%

Teen Program Indirect
48%

Fundraising
8%

SFS Benef it Climb Expenses
13%

Administration
2%

How BCM Spends It 

How BCM is Funded 

2005 Financial Recap 

The above numbers are unaudited 2005 financial results, as our audit is in process during the printing of this review.  BCM’s IRS 990 will 
be available in early 2006 to anyone interested in reviewing our final, audited results at www.guidestar.org. 

2005 Contributions Summary – BCM was 
incredibly fortunate to have had our funding 
increase from just under $300,000 in 2004 to 
almost $500,000 this past year.  Even more 
exciting is that much of this growth came 
from our cause marketing efforts which we 
hope will be predictable and recurring in 
nature.  Our two major cause marketing 
efforts, specifically our Summit for Someone 
benefit climbs and branded apparel, 
combined to bring in $175,000, roughly the 
equivalent of our entire organizational 
budget 3 years ago.  These increases allowed 
BCM to reduce our program fees to both 
youth agencies and volunteers, eliminating 
financial constraints as a barrier to 
participating in our program.  BCM is also 
excited that our foundation funding grew by 
over 100% from 2004, an indication to us 
that we are closing organizational gaps and 
incorporating best practices that are earning 
the confidence of many community-based 
funders. 

2005 Spending Summary – For the third 
year in a row, our spending habits have 
been focused where they should 
be: growing our program.  Some of this 
growth has been in hiring additional 
program staff, while much of it has been 
in simply increasing the number of teens 
that participate annually in our 
program.   In the past two years, BCM has 
increased program size by 95%, while 
only increasing overall program costs by 
73%.  BCM’s fundraising and 
administrative costs combined to account 
for 23% of expenses, under the benchmark 
that is considered the measure of fiscal 
responsibility for non-profits.  
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Team Leaders 
Deb Akin 
Bert Allen 
Michelle Barnes 
Dave Bartholomew 
Josh Berlin 
Pat Callahan 
Julia Davis 
Heather Gelhorn 
Wanda Gonzalez 
Tom Ekman 
Jeff Engel 
Hillary Harding 
Steve Hawkins 
Jan Kasl 
Erika Kertson 
Sean Laughlin 
Chris Lennert 
Kim Marshall 
Lisa Mattis 
Lesley McClintock 
Pat McGrew 
Erin McVoy 
Greta Oberschmidt 
Katerina Radova 
Mike Roberts 
Dave Rosen 
Bernie Rupe 
Dan Smith 
Erin Sovick 

Jessica Spindel 
Mike Tomlin 
Jeff Weidman 
 
Team Members 
Damaris Allen 
Tom Allison 
Jessica Amundson 
Jeff Backman 
Chris Ball 
Colin Bartholomew 
Daniel Betts 
Tom Bliss 
Jim Bodoh 
Jennifer Bradley 
Donna Brorby  
Michael Brown 
Erika Bruhn 
Mark Carlstrom 
Alex Chase 
Mary Ching 
Lisa Cruz 
Reed David 
David Dayton 
Jorge De Leon 
Kristen Dollard 
Marti Emch 
John Evans 
Chris Flaschner 
Blaire Fowler 
Stephanie Friday 

Eric Friedman 
Tiffany Gemetta 
Dave Green 
Laddie Green 
Barb Hallenburg 
Christina Hanis 
Kathleen Heldman 
Cassie Heppner 
Dave Hermele 
Ernesto Hernandez 
Alice Hodgson 
Jeff Jadel 
Syd Jones 
Josh Kane 
Bruce Kaufman 
Maria Kelly 
Tom Kenner 
Gail Knox 
Sara Kraft 
Stacy Lakind 
Kevin Lambert 
Brian Lee 
Mike Lee 
Robert Lewis 
Sherry Lomas 
Alexander Lowry 
Adam Margolin 
Tom Masloski 
Travis McDaniel 
Kelsey McDuffee 

Suzanne McNeill 
Julie Meyers 
Erica Messinger 
Paul Moll 
Meg Myers Campbell 
Les Mutz 
Andrea Nance 
Christine Noller 
Amy Palanjian 
Thor Parker 
Gabrielle Perez 
Lindsay Pettingill 
John Ptaszynski 
Bob Richardson 
Paul Rosen 
Drew Saunders 
Shea Salyer 
Tiffany Sever 
Doug Shelton 
Jaliah Spencer 
Jaime Sowers 
Greg Steinsdorfer 
Kristen Streukens 
Greg Sullivan 
Jenny Theroux 
Kevin Thompson 
Denise Tinlin 
Angela Tucker 
Daniel Urban 
Lauren Visceglia 

Bob Warren 
Amber Weidenhoeft 
Julie Weimer 
Natalie Whiteman 
Carlton Willey 
Debbie Willis 
Marcus Woolfe 
Lynn Woodley 
Rhonda Young 
 
Youth Leaders 
Alfredo Alberto 
Juan Ascencio 
Michelle Austin 
Anthony Cox 
Jamir Dixon 
Richard Gallop 
Rosie Galvez 
Jean Giebler 
Ain Grooms 
Gabriela Fernandes-   
     Coffey 
James Flynn 
Jeff Harrell 
Norm Hetland 
Terri Hubble 
Regina Jackson 
Phil Jensen 
Emma Jones 
Parker Jones 
Randi Katz 

Mike Keglovits 
Antoinette Kilton 
Diana Luckman 
Mike McDonnell 
Maria Mosqueda 
Clifton Olive 
Nicole Plourde 
Ron Portillo 
Natasha Reynolds 
Jamahl Richardson 
Sara Symons 
Santiago Uriburu 
Jim Watters 
Pilar Zuniga 
 
Front Country  
Volunteers 
Chad Ardoin 
Chris Brienza 
Chris Carrier 
Kirstie Coffman 
Jeff Engel 
Heather Gelhorn 
Shelby Montross 
Eric Nance 
Andy Sovick 
Dennis Sovick 
Diane Stoner 
Angela Tucker  

The unique nature of BCM’s program is due to our incredibly talented and dedicated volunteers.  These people create the value of our  
program for the teens.  A heartfelt thanks to each and every one of you.   

2005 Volunteers 
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In 2004 BCM made it a top priority to 
gather quantitative and qualitative 
feedback from all trip participants to 
support our historical, anecdotal 
evidence that the BCM experience 
makes a tangible difference in the lives 
of teen participants. The program 
evaluation provided valuable information 
for future program implementation and 
design.   
 
Although BCM conducts its program in a 
setting similar to other ‘recreational’ 
programs, BCM remains unique in its 
program deliverables and goals.  Unlike 
other outdoor programs that focus on 
recreation or education, BCM’s program 
uses its unique format for traditional 
youth development goals.  The physical 
journey of our trip becomes a metaphor 
for the struggles and challenges our teens 
experience in their daily lives.  The 
setting of our program, inspirational in 
and of itself, is compounded by the 
significant interaction with adult 

volunteers that results from our 5-to-5 
ratio of adults to youth.   The format of 
our trip, adult leaders, curriculum, and 
setting combine to create a unique and 
powerful program that can transform the 
beliefs and lives of our at-risk teen 
participants. 
 
Because of some inherent limitations of 
an internally designed survey, BCM 
adopted during 2005 the “40 
Developmental Assets” youth 
development framework designed by 
Search Institute in Minneapolis, 
Minnesota as a tool for the 
comprehensive evaluation of the effects 
that the BCM experience has on 
participants.  
 
The results from this year’s survey 
process are overwhelmingly positive and 
encouraging. They show that the BCM 
program is in fact making an impact on 
our teen participants in several different 
aspects. The surveys suggest that 
personal, social, and community values 

are all positively affected throughout the 
BCM experience.   
 
What do these results mean for BCM? 
For the first time, we have solid evidence 
that BCM is much more than a 
recreational outing.  We are now able to 
provide an answer to those who have 
questioned whether we are truly making 
a difference in the lives of our teen 
participants.   
 
The results will also play a key role in 
determining how we will continue to 
evolve as a program at BCM. We can see 
what is working and we can decide 
where there is room for growth and 
improvement.  We can also continue to 
build on our measurement tools in 
quantifying the outcome of each BCM 
program across the country.  
  
For a more detailed look at the 2005 
survey results, go to the “Program 
Goals” option in the “About” section of 
the BCM website.   

2005 Program Impact 

40 Developmental Assets – BCM’s Impact

Context View

Personal – health, stand up for beliefs, self-
control, responsibility, planning, purpose.

Social – friendships, feelings, challenges, 
pressure, conflicts, encouragement, support, role 
models, sensitivity

Family – parents, rules, support, 
communication, encouragement, safety, monitoring

School – rules, encouragement, cares about 
school, motivated, engaged, supported.

Community – accepting and respectful of 
others, helpful, useful roles, serves others, good 
neighbors and neighborhood. 

External AssetsSupport -
Teens seek 
support from 

parents and feel 
supported in 

neighborhood and 
school.

Boundaries & 
Expectations -
Teens have good 
role models, clear 

rules, good 
monitoring and feel 

encouraged by 
parents and 
teachers.

Empowerment -
Teens feel safe, 

valued and that they 
have useful roles at 
home, school and in 
their neighborhood.

Constructive 
Use of Time -
Teens are involved 

in sports, clubs, 
groups, religious 

activities and spend 
quality time at home.

Internal Assets
Commitment 
to Learning -

Teens are 
engaged, 

encouraged and 
enjoy learning. 
The teens are 
motivated and 

care about 
school.

Social 
Competencies -

Teens are 
accepting, sensitive, 

able to deal with 
conflict and 

pressure, plan 
ahead, express 

feelings, and make 
friends.

Positive 
Values -
Teens are 

respectful, helpful, 
honest, 

responsible, stand 
up for their 

beliefs, have 
healthy habits and 

avoid drugs.

Positive 
Identity -

Teens feel good 
about themselves, 
their future, feel in 

control of their 
lives and future, 

and have the 
ability to deal with 

frustration and 
challenges.

Category View

Green – BCM program Positively Impacted these variables.
Red - BCM program Did Not Positively Impact  these variables.
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WHO WILL YOU SUMMIT FOR? 
Summit for Someone (SFS) is a benefit 
climb series that raises funds to help 
support Big City Mountaineers’ summer 
program. SFS came to fruition in 2004 
with the help of a local guide and six 
climbers eager to participate in this 
grassroots fundraising program. With the 
2004 Summit for Someone Mt. Shasta 
climb successfully behind us, we 
enthusiastically moved ahead to grow 
this unique fundraising program. 
 
2005 was a model year for Summit for 
Someone. With Backpacker Magazine as 
the title sponsor and Rodale Publishing’s 
support, we managed to create a high 
demand for participation. In 2005 
Summit for Someone consisted of 30 
climber spots on five of North America’s 
most sought-after peaks: Mt Whitney, 
Mt. Hood, Mt. Shasta, Mt. Olympus and 
Mt. Rainier. In only the second year of 
SFS, the climb series sold out in less 
than three weeks. Each climb is led by a 
professional guide service that is 
accredited by the American 
Mountaineering Association. Climbers 
individually raised a minimum of $2,500 
for BCM and in return for their efforts, 
received $1,700 worth of mountaineering 
gear donated by the event sponsors as a 
thanks for their participation. The 
climbers’ pledges went directly back to 

BCM to fulfill program costs. The 2005 
Summit for Someone benefit climb 
series raised over $100,000 for Big City 
Mountaineers, allowing over 150 teens to 
participate in our summer program.  
 
What lies ahead for 2006? We are 
already well on our way to another great 
Summit for Someone season. 
Registration began in mid-October and 
we sold out 95% of the spots within one 
week. For 2006, we have increased the 
size of the benefit climb series to 120 
spots, 11 mountains and 17 climb dates. 
We kept the same five popular venues on 
the event list and added the Grand Teton, 
Mt. Moran, Longs Peak, Mt. 
Washington, Mt. Athabasca and Mt. 
Victoria. In addition we have increased 
the value proposition for each climber. 
The gear package consists of $3,000 
worth of mountaineering equipment 
including performance inner and 
outerwear clothing, mountaineering 
boots, climbing harness, climbing 
helmet, altimeter, trekking poles, 
headlamp, casual footwear, sleeping bag, 
tent, backcountry stove, mountaineering 
books, backpack, performance food, and 
sunglasses. Outdoor industry leaders 
supporting the 2006 SFS Event include 
Backpacker Magazine as the title 
sponsor; Timberland, Keen, Telus, 
Marmot, and JanSport as the climb 

sponsors; and HighGear, Gregory, Ibex, 
Outdoor Research, Montrail, Mammut, 
Petzl, Camelbak, The North Face, MSR, 
Mountaineers Books, Big Agnes, 
Thorlos, Protech, Cloudveil, Optic 
Nerve, Jetboil, Clif Bar, and Princeton 
Tec as the gear sponsors. Guide services 
leading the 2006 climbs are Sierra 
Mountaineering International, Shasta 
Mountain Guides, Go Trek & 
Expeditions, On Top Mountaineering, 
Exum Mountain Guides, Colorado 
Mountain School, and the Eastern 
Mountain Sports Climbing School.  
 
Leaving behind an overwhelmingly 
successful 2005 Summit for Someone 
season, we’ve been humbled by the 
outpouring of support and interest from 
climbers, manufacturers, guides, and 
sponsors. We look forward to reaching 
our goal of raising $500,000 in 2006, 
allowing hundreds of at-risk teens to 
experience the power of the wilderness 
paired with positive adult interaction.   
 
To learn more about BCM’s Summit for 
Someone benefit climb program, please 
go to www.summitforsomeone.org or 
contact BCM’s Cause Marketing 
Manager, Andrea Nance, at  
303-271-9200, ext. 3 or 
andrea@bigcitymountaineers.org. 
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Seth Born 
Jeremy Carr 
Wes Cooper 

Barry Danielsen 
Elizabeth Donahue 

Jeff Dorigan 
Meredith Dunn 
David Farfalla 

Nicholas Freeman 
Todd Gerardi 

Vince Gerardis 
Chris Hamilton 

Christopher Japhet 
Kirk Koyama 
Britton Lacy 
Peter Lenkov 

Caroline Leonard 
Rudi McEntire 

Tyler McPherson 
Bruce Middleton 

Noah Nelson 
David Newman 
Chris Pascale 

Daniela Salaverry 
Stephanie Smith 

Jamie Van Hoften 
John (Dan) Wilkins 

Darcy Wiecks 
Barry Zuckerman 

2005 Summit for Someone Climbers 
Many thanks to those who played a key role in making our 2005 Summit for Someone fundraising program a smashing success.  Each of 
the climbers raised at least $2,500 for the BCM program, and several participants raised far more than was required of them.   
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“The Whitney climb that I 
have just recently 

returned from has proven 
to be one of the most 

defining moments of my 
life.”  

 
Christopher Hamilton,, 

Mt. Whitney climber 

“Summiting a classic peak 
like Rainier is a life-list 

thrill, but there's an even 
greater sense of 

accomplishment that 
comes when your climb 

benefits needy kids. Not to 
mention how cool it is to 

spend a couple days 
working hard with a 
group of guides and 

climbers who are united in 
their passion for climbing 
high and doing good...”  

 
Jon Dorn,   

Mt. Rainier climber 

“What a joy to indulge in 
something you personally 
love while giving back to 
those who are so much in 
need. Helping these kids 
not only teaches them all 
sorts of life lessons, but 

you learn and grow in the 
process…” 

 
Nicholas Freedman,  
Mt. Rainier climber 

“I went into the trip 
knowing it was going to 
be an adventure, but I 
had no idea what an 
amazing adventure it 
would prove to be... 

Climbing Mt. Rainier was 
an incredible experience 
in itself, but being part of 

such a wonderful team 
and raising money for 

such a great cause made 
reaching the summit all 
the more meaningful.“,  

A 
Britton Lacy,  

Mt. Rainier climber 

“Pairing my passion of 
climbing mountains with 

the opportunity to help at-
risk youth was the reason 
I signed up for the climb. 

I was definitely not 
disappointed in either 
regard and will highly 

recommend this program 
to people I know.”  

 
Wes Cooper,  

Mt. Olympus climber 

N "This is one of the most 
important benefit events 
I've participated in. I am 

so glad to have been a part 
of SFS, and hope to 

continue my involvement 
with BCM in some 

capacity moving forward. 
The mission of BCM truly 
resonates with me which is 

why I couldn’t resist the 
opportunity to participate 

in this event."  
 

Daniela Salaverry,  
Mt. Hood climber 

Summit for Someone Trail Tales 
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Mark Godley, Executive Director — 
Mark joined BCM as Executive Director 
in January 2003. Prior to his role 
overseeing the entire organization, Mark 
spent years working with BCM in a 
variety of volunteer capacities: leading 
trips, working with corporate sponsors, 
and engaging youth groups. Before 
transitioning to the non-profit sector, 
Mark spent 12 years in senior-level sales 

and sales-
management roles 
with for-profit 
corporations. Mark 
has held Board or 
Advisory positions 
with other non-
profits, including 
Junior 
Achievement, 

Habitat for Humanity, and Exploring 
New Horizons Outdoor Schools. Joining 
BCM fulfills his long-term interest of 
marrying his strong business skills with 
his passion for the outdoors and interest 
in programs serving under-resourced 
teens. 
Erin McVoy, Program Director —Erin 
joined BCM as Program Director in 
March of 2003 and is a Colorado 
mountain town native. After college she 
spent several years working for non-
profit organizations on the East Coast, 
including The Nature Conservancy, the 
Sierra Club, and the New York Public 
Interest Research Group. She then took 
her love of the outdoors global as she 
spent a year and a half backpacking 
around the world. These pursuits made 
her realize just how fortunate she had 
been and precipitated her committing her 
career to providing similar life 

experiences to teens from economically 
challenged backgrounds.  
Erin Sovick, Volunteer Manager — 
Erin volunteered full-time at BCM 
during 2004 in our AmeriCorps Promise 
Fellow role, and managed the first year 
of our localized redesign effort in 
Colorado. Having exceeded our 
expectations in this position, BCM made 
the investment to expand our program 
staff by hiring her as a full-time 
employee in October 2004. In the role of 
Volunteer Manager, she focuses on the 
recruitment, training, and placement of 
volunteers across the country. Erin also 
does extensive volunteer work as a 
mentor to at-risk teens outside of BCM.    
Greta Oberschmidt, Logistics 
Manager — Greta joined BCM in 
January 2005 as our Colorado 
AmeriCorps Promise Fellow, helping to 
continue carrying out the expansion of 
the Colorado program. Greta has 
significant formal schooling in 
experiential and outdoor education, as 
well as considerable job experience with 
outdoor program management. In 2006 
she will transition to the full-time role of 
Logistics Manager.   
Andrea Nance, Cause Marketing 
Manager — Andrea spent 3 years 
working in corporate finance before 
being drawn towards applying her skills 
in a more personally meaningful role. 
Andrea found BCM in late 2004 and 
joined as our Cause Marketing Manager. 
In this role, Andrea is fully responsible 
for managing BCM's Summit for 
Someone Benefit Climb series. SFS is 
BCM's first major attempt to generate 
significant funds internally to 
complement our traditional program 

funding by major donors, corporations, 
and foundations. 
Doug Cunningham, Accounting 
Manager — Doug joined BCM in 
November 2005 as BCM’s Accounting 
Manager.  His role will be to track and 
maintain the financial position of the 
organization through the expected 
growth over the coming years.  Prior to 
transitioning into this role, Doug spent 
four years working for REI in both 
Denver and Boston. In addition, he spent 
five years working at a for-profit 
organization in the finance and 
accounting department in Washington 
D.C.      
Blaire Fowler, Intern — Blaire joined 
BCM in the summer 
of 2005. She is 
studying at University 
of California at Santa 
Cruz, and fulfilled a 
six-month internship 
for her Community 
Studies major with 
BCM. She 
participated on two 
trips with us this past summer in 
California and spent the remainder of her 
internship in the Colorado office.  
Dominique Drakeford, Gabe Silvers, 
Marcus Spencer, California Program 
Coordinators — All past BCM 
participants, these three teens from the 
East Oakland Youth Development 
Center were an integral part of helping 
the California programs run successfully 
in 2005.  Dominique, Gabe, and Marcus 
spend significant time preparing gear and 
staging each of the trips that went out of 
the Bay Area. Their experience and 
perspective were invaluable to the 
success of BCM’s California program 

The Colorado office staff: (l to r) Greta Oberschmidt, Erin McVoy, Doug Cunningham, 
Andrea Nance, Erin Sovick 

Mark and daughter Sierra 

 Intern Blaire Fowler 

Behind the Scenes: A look at the BCM staff 
At this time of year in 2004, two full-time employees and two part-time made up the BCM team.  As we head into 2006, we have grown to 
five full-time employees, one part-time, an intern, and three former BCM teens in order to keep pace with the growth of our programs and 
benefit climbs.  Adding more people has allowed BCM to grow while maintaining the high level of service and program quality that has 
been the hallmark of the organization since our founding.  

(l to r)Marcus Spencer, Dominique Drakeford, Gabe 
Silvers 
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Youth Program Locations 

California 
Contra Costa College Middle     
     High School 
East Oakland Boxing   
     Association 
East Oakland Youth   
     Development Center 
Girls, Inc. of Alameda  
     County 
L.A. Bridges 
Male Involvement Program 
Planned Parenthood of San  
     Francisco 
San Francisco Boys and Girls  
     Club 
Sequoia Teen Resource  
     Center 
Urban Services YMCA 

Colorado 
A Kidz Hope 
Colorado I Have a Dream  
     Foundation 
Colorado Youth at Risk 
Denver Kids 
 
Florida 
Florida Sheriffs Youth Ranch 
Florida Sheriffs Youth Villa 
P.A.C.E. Center for Girls 
 
Illinois 
Christopher House 
Neighborhood Boys and Girls  
     Club 
Youth Organization Umbrella 
 

Massachusetts 
City Year 

 
New York 
Harlem R.B.I. 
 
Washington 
Boys and Girls Club of King   
     County 
 
Washington, DC 
Identity 
 
Wisconsin 
Rawhide Boys Ranch 

Participating Youth Programs 
California:  Sierra National Forest 
                    Yosemite National Park 
Colorado:  White River National 
  Forest 
New York:  Adirondack State Park 
Maine:   Grafton Notch 
Michigan:  Porcupine Mountains            
  Wilderness State Park 
Minnesota:  Boundary Waters Canoe 
  Area Wilderness 
Washington:  North Cascades  
  National Park 
West Virginia:  Dolly Sods Wilderness 
Wyoming:  Cloud Peaks Wilderness 

Trail Systems Used 

Seattle, WA 

                       Los Angeles, CA 

             New London, WI 
       

Live Oak, FL 

  Washington, DC 

      Boston, MA 

            Chicago, IL 

Denver, CO 

Colorado Springs, CO 

Bartow, FL 

      
  New York, NY 

                    Bradenton, FL 

Oakland, CA 
Redwood City, CA 

Richmond, CA 
San Francisco, CA 

San Leandro, CA 
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Individual Supporters 

Bert Allen 
Jonathan P. Atwood 
Christopher Ball 
Michelle Barnes 
Mark Bluh 
Jeff & Laurie Born 
Patrick Brenchak 
Donna Brorby 
Wayne & Kristine Brothers 
Robert Burnard 
Darren Cdebaca 
Charles Chalker 
Patrick Clark 
Kate Davis 
Ann Daw 
Ronald & Santina Davies 
Susan Decker 
M. Sheila Desmond 
William Dorigan 
Paul & Eileen Enruh 
Riley Etheridge 
Maria Fioramonti 
Jack Fisher 

Nicholas Freedman 
Ann Gambling 
Scott Glendinning 
Dawn Goers 
Kurt Graham 
Kent Hall 
Jean Happel 
Kevin Harris 
Christopher Hamilton 
Vallerie Hoften 
Gregg & Julie Hosfeldt 
Drew Kern 
James Kern 
Jason & Veronica Konkoly 
Melinda Korth 
Tommy Knoll 
Rick Knox 
Jeff Kroll 
Stephen Kronish 
Jennifer Lansink 
Sean Laughlin 
Caroline Leonard 
Judy & Gary Liberson 

Joe Litizzette 
Charles Lu 
Chad McClenathen 
Michael McVoy 
Margaret Meehan 
Roger Mendelson 
Al Merritt 
Kathleen Messinger 
Alan & Lois Meyers 
Alfred Milo 
Scott Monte 
Rosanna Myers 
Michael Noel 
Debra J Plant 
Colleen Porterfield 
Stuart & Susan Recknagel 
Bob Richardson 
Mike Roberts  
Bernie Rupe 
John Salaverry 
Kara Schirmer 
Robert & Debra Shearer 
Dan Smith 

Mitch Smith 
Frederick Soto 
Merrill Squires 
Bill & Mary Kay Stoehr 
Charles Stottlemyer 
Joel Surnow 
William Thomas 
Gene Treacy 
Michael Ubell 
Don Urban 
Ralph Vicinanza 
P. Scott Von Fischer 
Teresa Walters 
Robert Warren 
Gilbert & Elisabeth Waters 
Linda Weinrib 
John Wilkins 
Skip Yowell 
Jean Zimmerman 

Backpacker Magazine 
Caldwell Trust Company 
Cascade Designs 
Christopher Toci, PLLC 
Clif Bar 
Community Shares Of Colorado 
Del, Shaw, Mooves, Tanaka & Finkelstein 
Dunham Bootmakers 
Florida Jai-Alai, Inc 
Interpublic Group Of Companies 
JanSport 

Keen Footwear 
Kraft Foods 
Layton & Company, Inc 
Marmot 
Matt Hoges & Associates 
National Molding Corp. 
Northern Mountain Supply 
Optic Nerve 
Progressive Physiotherapy 
REI 
Rutabaga Paddlesports LLC       

Smartwool 
Telus 
The ADP Group, Inc. 
The North Face 
Thomas Produce Co. 
Timberland 
TPA Inc. 
Travel Country Outdoors 
Utility Incorporated 
W. L. Gore & Associates 

Corporate Contributors 
Thanks to our corporate leaders for providing much-needed monetary contributions to BCM during the 2005 fiscal year.  Much 
of these funds go to cover indirect program costs and, in many cases, helped offset direct program fees.  

BCM is fortunate to have a large base of individual supporters who identify with our mission.  Thanks to all of you for 
supporting our program and the teens who benefit from it.  The following individuals generously donated at least $250 to BCM 
between October 2004 through September 2005.  
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Adolph Coors Foundation 
Anschutz Family Foundation 
Ardath H. Rodale Living Trust 
Arthur J. Gallagher Foundation 
Bank Atlantic Foundation 
Blue Mountain Foundation 
Brickyard Family Foundation 
Community Foundation Of Sarasota 

Daniels Fund 
Fidelity Charitable Gift Fund 
Foss Family Foundation 
Guardsmen Foundation 
Lowell Berry Foundation 
McClean Family Foundation 
Motorola Foundation 
Oakland Athletics Community Fund 

Prudential Foundation 
Quabaug Charitable Foundation 
Raynier Institute & Foundation 
Sam & Sooky Goldman Family Foundation 
San Francisco Foundation 
Shaker Family Foundation 
Subaru Of America Foundation 
Y&H Soda Foundation 

BCM is grateful for the very critical foundation funding in 2005 that allowed us to expand our program. 

Foundation Support 

Alpine Aire Foods 
Balance Bar 
Best Life Magazine 
Big Agnes 
Bluetail Charters 
Camelbak 
Celestial Seasonings 
Colorado Rocky Mountain School 
Colorado Yurt Company 
Epiphany Graphics 
Eureka 
Evergreen Lodge 
Frontier Airlines 
Geartrends 
Go Trek & Expeditions 
GoLite 
Granite Gear 
Gregory Mountain Products 
GU Sports 

Heibing Group 
High Gear USA 
Jetboil 
Katadyn 
Kelty 
Leki 
Mawson Lumber 
Men’s Health Magazine 
Montrail 
Moonstone 
Mountainsmith 
National Geographic Adventure Magazine 
National Geographic Maps 
Oberto 
Orvis 
Outdoor Research 
Outdoor Retailer 
Outdoor University 
Outside Magazine 

Outward Bound 
Pacific Trail 
Patagonia 
Pentax 
Petzl 
Princeton Tec 
ProTech Sunscreen 
Raindance Communications 
Rainier Mountaineering, Inc. 
Red Ledge 
Shasta Mountain Guides 
Sierra Mountaineering International 
Sovick Design/Builders 
The Mountaineers Books 
Therma-a-Rest 
Thorlos 
Urban Climber Magazine 
Welch Allyn 
White Iron Beach Resort 

Thanks to those companies listed below who provided gear, expertise, and other product that allowed BCM to deliver the most 
cost-effective and comprehensive program for at-risk teens. 

In-Kind Support 
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Teens from the Male Involvement 

Program admire the view in Yosemite 
The girls of Identity enjoying the wild 

waterfalls of West Virginia 

Team Leader Kim Marshall shares a 

moment with teens from L.A. Bridges 

Youth from Boys and Girls Club of King 

County show their BCM pride 

A teen from Christopher House 

marvels at the Wyoming scenery 
Team Leader Greta Oberschmidt laughs 

with a Colorado I Have a Dream teen 

The Denver Kids team celebrates their 

summit day above Avalanche Creek 
The boys of East Oakland Boxing 

Association add some style to their 

Yosemite campground 

Youth Leader Jeff Harrell and a teen 

from Florida Sheriffs Youth Ranch 

proudly show that night’s dinner 

Gathering water is a team effort with 

the Girls Inc of Alameda County group 

Teens from the Sequoia Teen Resource 

Center enjoy their first day in Yosemite 

Trail Tales 

The City Year girls prepare to head out 

for a day on the trail in the 

Adirondacks 
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 “This made me realize 
how small I am 
compared to this 
beautiful earth.”  

 
“Laura”  

Colorado I Have a Dream 
Foundation, Denver, CO  

“Everyone was happy and 
proud of themselves for 
overcoming such great 

obstacles.” 
 

“Jamal”  
Urban Services YMCA, 

Oakland, CA 

“Now that it’s the last day, 
I look at everyone like a 

sister, a mother, or a best 
friend.”  

 
“Desi”  

Harlem RBI, New York, 
City 

“This was easily the best 
experience I’ve had in 

life. None of the 
mountains I’ve climbed or 

rivers I’ve kayaked or 
oceans I’ve crossed have 
ever given me as much 

satisfaction as this 
walkabout in Yosemite 

did.” 
 

Travis McDaniel,  
BCM Volunteer 

“I believe this is 
something none of us 
will forget, and can 

hopefully apply to our 
everyday lives.”  

 
Natasha Reynolds, Youth 
Group Leader, Colorado 

Youth at Risk 

“I had an incredible 
experience...one of the 

most personally 
meaningful experiences 
in my entire life. It was 
truly an amazing week 
and I am definitely not 
the same person I was 

before I went.” 
 

Amy Palanjian,  
BCM Volunteer 

“The girls truly 
discovered that they are 
all stronger than they 

realized. They also 
discovered strength in 

friendship and that 
letting people into their 

world can be a life-
changing thing.” 

 
Erika Kertson,  
BCM Volunteer 

“My perspective on life 
and the world around me 
has been taken to a whole 

new level…”  
 

Phil Jensen, Youth Group 
Leader, Neighborhood 
Boys and Girls Club, 

Chicago, IL , NY 

Trail Tales 
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Volunteers Andrea Nance and Jessica 

Amundson help a PACE Center for Girls 

teen filter water  

The Neighborhood Boys and Girls 

Club portaging their canoe like experts 

A Rawhide Boys Ranch youth struts his stuff in 

the Boundary Waters 

Members of the Kidz Hope team soak 

in the scenery at Avalanche Lake 

Youth from the Boys and Girls Club of King 

County enjoying a day in Washington 
The women of Harlem RBI stop to pose in 

the Adirondack backcountry 

Trail Tales 

Shea Salyer of My Turn Productions 

films a BCM documentary from 

behind the scenes in Washington 

The youth of San Francisco Boys and Girls 

Club watch a Yosemite sunset 

An unsuspecting youth from Contra 

Costa College Middle High School at a 

Yosemite campsite 



Done reading the annual review? Please pass it along to someone you think might be interested in our program!  

Phone:  303-271-9200 
Fax:  303-271-9201 
E-mail:  info@bigcitymountaineers.org 
Web:  www.bigcitymountaineers.org 
  
Colorado Address 
820 Spyderco Way 
Golden, CO 80403 
 
California Address 
21772 Tanglewood Drive 
Castro Valley, CA 94546 

Big City Mountaineers, Inc is a 501(c)(3) tax exempt corporation, Federal ID 65-0200163 
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Summit Team Sponsors 

BCM Wish List 

BCM relies heavily on the equipment donated from 
our outstanding sponsors. While we have an excellent 
base of equipment to help our program run smoothly, 
there are always more items needed to continue 
improving the quality of the BCM experience. Please 
look over the following list and let us know if you can   
help BCM with any of these items. 

 
Program Needs 

Fleece pants & tops 
3 & 2 person tents 

Water bottles 
Rain pants 

Washington D.C. area storage facility 
New York City storage facility 

 
 
 

Organizational Needs 
Shelving Units (industrial strength) 

Plastic bins 
Desktop copy machine 

Office desk 
Scanner  

Fax machine 
Pickup truck in San Francisco Bay area 

12-passenger vans in CO and CA 


